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Feasibility study for 3 pr info & 
retrieval services, 10/27 
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10/13 . .c.' 

Use research to sell CEOs, 12/1 
Used to predict attitude change 

potential toward smoking, 12/1 
VNRs gaining in popularity, re­
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Median salaries by years in pr, 
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IABC Foundati,on ofcrs, 8/25
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Pat Jackson receives Gold Anvil
 

Award, 11/17 
Bernard Kalb receives communicator 

of the year award. 11/10
 
Crosby Kelly dies, 9/1
 
Paul Maccabee receives Clarion
 

Award from WICI, 8/11 
C. Edmund Murray receives CPRS' 

Lamp of Service, 7/21 
NSPRA officers, 10/13 
Don Padilla receives Paul M. Lund 

Public Service Award, 11/17 
Arthur W. Page Society 1987 ofcrs, 

11/3,- ~----

Public Affairs Council ofcrs, 9/22 
PRSA 1987 nat'l ofcrs. 11/24 
Virginia Carter Smith named sr vp 

of CASE. 9/29 
Parry Sorensen receives Outstand­

ing Educator Award. 11117 
David Speer named commissioner. 

Minn Dep' t of Energy & Economic 
Development. 12/1 

Fernando Valverde receives Arturo 
Torres Braschi :Avard~8/18
 

WICI elects ofcr!i•.10/27
 
Women Execs In Public Irelations
 

ofcrs, 9/8, .
 
Frank Wylie joinS Ca1'State-Long
 

Beach. 9/15 . ..
 

WOMEN,. • .... ', . 
New phnanthropi~·~6ieht is women 

fun:dingwaM,;~.i;f·t"'i¥}s.· s/n 
N~~i~oOfWomeIt~~~~f:reaSing, 

:~!9::a::~~~t:::.

of 6 Women of )jjstih~tion awards,
7/21 ',' ""'+:;o;:~':' 
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