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Stimulating meeting participants is 

cleverlydoneby a name tent,8/6 
Hollywood gains politicalcloutas 

celebsbandtogether in activism, 
10/8

Columbus Quineentenary promises pr 
. challenges, 12/17

McDOnald's environment postersper
ceivedas "greenwashing", 12/17 

RESEARCH 
Behavioral pr givesnewfocus to 

research, 8/13 
Researchfmdings mustbe interpreted 
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