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Fax on demand system allows
staff to concentrate on other
tasks, 12/13
How real is "virtual” world? --
what will its role be in pr?
12/20
How men & women feel about
interactive tv, 12/20
New equipment allows sending
’ 1,000 faxes overnight, 12/20
Artificial intelligence to predict
target group behavior, 12/20

TRADE/PROFESSIONAL
ASSOCIATIONS
Speech Communication
Association’s Commission
on PR growing rapidly -- to
become division, 7/12
- About the American Association
of Political Consultants, 8/2
5 top speakers according to
Toastmasters, 11/29
TABC Research Foundation
seeks papers on useful pr
research, 11/29
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UTILITIES
Utility case shows 2-way sym-
metrical pr model aids bot-
tom line, 9/6
BP case shows how listening,
then responding & nego-
tiating is key to pr, 12/13

Marilyn Kern-Foxworth receives
. AEIMC’s Kreighbaum

Under-40 Award, 9/6

Glen Broom receives Jackson
Jackson & Wagner Be-
havioral Prize, 9/20

Sunshine Overkamp joins Coun-
¢il on Foundations, 9/20

Tony Franco receives Tree of

WHO’S WHO IN Life Award from Jewish Na-
PUBLIC RELATIONS tional Fund, 920
Eric Trist, father of Quality of Barbara Hunter named PRSA
Working Life, dies, 7/19 Gold Anvil winner, 10/4
Stanton Schmid receives '93 Donald Wright named PRSA
CASE Ashmore Award, 8/2 QOutstanding Educator Award
PRSA officers, directors-at-large winner, 10/4

nominated, 8/9

Brian Wilson dies, 8/9

Richard Cheney resigns from
Hill & Knowlton, 8/9

Judy VanSlyke Turk pres-clect
to AEIMC, 8/23

Joe Curley receives FPRA's Dil-
lin Award, 9/6

Ruth Kassewitz named PRSA’s
Paul M. Lund Award win-
ner, 10/4

Public Affairs Council Officers
elected, 10/11

Pat Jackson receives first Kent
State U Pathfinder 2000
Award, 10/11
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New alumni bldg at U AZ
named for Swede Johnson,
11/1

PCI celebrates 30th anniversary,
11/15 :

PRSA officers elected, 11/22

-ASHCMPR elects officers,

11/22

Daniel Edelman selected PR
Professional of the Year by
PR News, 11/22

John Budd named PRSA
counselor-in-residence,
11722

Bruce Smart, John Mahon &
W. Howard Chase honored
by Issues Exchange, 12/6

Al Walker returns to teaching,
12/20

Harold Burson receives John W,
Hill award from NY/PRSA,
12/20

Jerry Dalton retires -- again,
12/20
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