INDEX

Jan.-June 1997

ADVERTISING
Campaigns can work if audience
frames message, 3/17
Trend toward self-health makes it
an atfractive vehicle, 5/12

BEHAVIORAL SCIENCES

Perceptions of honesty are way
down, 1/6

Irony: "Society of Joiners" losing
sense of community, 1/6

Humor: essential, overlooked part
of relationship building, 1/13

Important behavior motivators,
2/10

Ads work if target audience
frames message, 3/17

6 things motivate people to
volunteer, 4/21

BOOKS / PUBLICATIONS

The Loyalty Effect, 1/6

Issues & Observations, 1/6

Forbes MediaCritic ceases
publication, 1/13

Measuring the Value of
Corporate Citizenship, 1/20

Predatory Marketing, 1/27

America's Telability Media, 1/27

Paul Revere's Ride, 2/3

A Probing L.ook At Employee
Relations Today, 3/3

Return On Communications, 3/10

Total Accounting, 3/10

Wooing & Winning Business,
3117

National Directory of Corporate
Public Affairs 1997, 3/31

Internet version of the lapsed mag
Forbes MediaCeritic, 4/7

Where Shall I Go To Study
Advertising & PR, 4/7

Empowerment Takes More Than
A Minute, 4/14

Building Community, 4/21

1997 Guide to New Consumer
Magazines, 4/28

pr reporter

The Cutting-Edge Newsletter of Public Relations,

Public Affairs & Communication Strategies
603/778-0514 Fax: 603/778-7141

Achieving Excellence Through
Customer Service, 4/28

Quality In The Communications
Process, 5/12

aGenda -- new bimonthly mag for
intelligent women, 5/26

Glossary of Health Terms, 5/26

World Wide Web Site Inspection,
6/2

How to Manage Your R.O.E., 6/9

101 Ways to Master Information
Overload, 6/23

The New Bottom Line, 6/30

Human Development Report
1997, 6/30

Facts Versus Fears: A Review of
the 20 Greatest Unfounded
Health Scares of Recent
Times, 6/30

BUSINESS

Regaining Trust, 1/6

A Study of Honesty in the
Workplace, 1/6

Dollars-&-cents for spending on
loyalty "powerful," 1/6

The Measuring Corporate
Citizenship Project, 1/20

Env't, health & safety reports
provide benchmark, 2/10

Getting relationships & other
non-financial indicators
included in accounting, 3/10

Replacing physical assets with
relationship assets, 3/10

Nominations for Entrepreneur of
the Year are open, 3/17

PDP: The Agency Game shows
life in a firm, 3/24

Searle's Web site games allow
visitors to experience the
challenge of drug dev'l, 3/24

Reebok celebrates a decade of
commitment to human rights,
3/24

Doing what's right pays off on
bottom line despite gripes,
3/31

E-mail:prr@prpublishing.com

Non-financial indicators can
backfire if they become "pr
commodity," 4/28

US West's pioneer constituency
relations program, 5/5

Being organized is essential for
success in business, 5/26

Early user of constituency rels
explains benefits, 5/26

Aaron Feuerstein's vision, 6/2

Lands' End relationship-building
piece uses b&w, 6/2

Perot Systems CEO believes a
company must have meaning
to be successful, 6/9

Reputation is a pivotal asset
requiring mgmt as much as
financial capital does, 6/9

Study shows corporate pr execs
do counsel CEOs, 6/16

Summer dress code enforced at
The Kamber Group, 6/16

Book offers 24 perspectives on
bringing new consciousness,
or soul, to business, 6/30

Communicating with workers in
"virtual offices," 6/30

Ford wins award for clarity in its
proxy statement, 6/30

CANADA
Study of honesty in the work-
place compares Canada &
US, 6/23
Canada is in 1st place on Human
Development Index, 6/30

CASE STUDIES

Fel-Pro's employee loyalty
program, 1/6

Dow Chemical & Habitat for
Humanity -- example of
focused philanthropy, 1/20

Pizza Huts' social mktg prgm
"Pizza Rial" 3/3

Empowering independent 3rd
parties as arbiters, 3/17

qR A PUBLICATION OF PR PUBLISHING COMPANY, INC. ® DUDLEY HOUSE, P.O. BOX 600, EXETER, N.H. 03833 ® ALL RIGHTS RESERVED



pr reporter continued

Born-to-Read partners libraries &
healthcare providers, 3/31

An employee com'n program that
motivates behavior, 4/28

US West's pioneer constituency
relations program, 5/5

Aaron Feuerstein believes
employees are assets, 6/2

Lutheran Brotherhood enlists
upcoming generation to lobby
its position, 6/9

Rock 'N Read reaches parents of
newborns, builds relships
with local schools, 6/16

Building a Presence for Science
builds relships 1-on-1, 6/23

COMMUNICATIONS

Is business card trend in com'n?
120

Effective com'ns scale, 1/27

1997 Senior Media Dir, 1/27

Developing strategic com'ns plan
builds understanding among
mgrs about importance of
function, 2/3

Com'ns process model, 2/3

UTenn alumni assn's fund appeal
uses symbolic com'n, 2/3

People who talk to a lot of people
put topics on others' agendas,
2/3

Follow-up questionnaires track
info transfer, 2/10

_-Another way to think about rela-
tionships & their impact, 2/10

Symbolic com'n; new sec'y of
state shows how, 2/17

Bill Gates agrees face-to-face is
vital, 2/17 .

Changing view of com'n &
media: no distinction
between internal & external
media, 2/24

Some tips for conflict mgmt, 2/24

Pro side of the voice mail
argument, 2/24

PR's role in motivating frontliners
-- areview, 3/3

How will we earn trust in
cyberspace? 3/3

Getting relationships & other
non-financial indicators
included in accounting, 3/10

LANL links with schls & comty
to monitor radiation, 3/17

Com'n tips for presentations;
suggestions for overcoming
nervousness, 3/17

Ad campaigns work if target aud-
ience frames message, 3/17

Games = doing: an effective
learning technique, 3/24

Reebok celebrates a decade of
commitment to human rights,
3/24

Best-practices study pinpoints
effective com'ns approaches,
3/31

Corporate Communications
Benchmark - 1997, 3/31

A positive voice about voice
mail, 4/7

Visual language = words +
images + shapes in a single
com'n unit, 5/19

Some instruments of com'n, 6/9

Rock 'N Read reaches parents of
newborns, builds relships
with local schools, 6/16

Building a Presence for Science
builds relships 1-on-1, 6/23

Ford wins award for clarity in its
proxy statement, 6/30

COMMUNITY RELATIONS

Irony: "Society of Joiners" losing
sense of community, 1/6

The Measuring Corporate
Citizenship Project, 1/20

Pizza Hut's Pizza Ria! builds
customer base & comty
goodwill, 3/3

LANL links with schls & comty
to monitor radiation, 3/17

Born-to-Read partners libraries &
healthcare providers, 3/31

Comty = relationships to the Nth
power, 4/21

US West's pioneer constituency
relations program, 5/5

- Early user of constituency rels

explains its benefits, 5/26
Awards for Excellence in Corp
Community Service seeks
outstanding corp employee
volunteer programs, 5/26

Jan.-June 1997
/_‘\’.
Lutheran Brotherhood enlists N~
upcoming generation to lobby
its position, 6/9
Comty relations is food for the
soul of the org'n, 6/9
Rock 'N Read reaches parents of
newborns, builds relships
with local schools, 6/16

COMPUTERS / TECHNOLOGY

Survey of people who go on-line
to receive news, 1/13

Opinions on "new" media, 1/13

Lost productivity due to playing
computer games at work,
1/20

Feelings about voice mail, 1/27

Web hasn't caught on for stock
info, study finds, 2/10

Interactive software program
automates the crisis mgmt
process, 2/10

"How I feel about voice mail,"
2/10 .

Frequent users of car phones have \\wr
more accidents, 2/17

‘Bill Gates agrees face-to-face is
vital, 2/17

Pro side of the voice mail
argument, 2/24

How will we earn trust in
cyberspace? 3/3

Source of crisis mgmt info on the
Internet, 3/17

Searle's Web site games allow
visitors to experience
challenge of drug dev'l, 3/24

E-mail has become rich source of
evidence in lawsuits, 3/24

Best-practices study pinpoints
effective com'ns approaches,
3/31

Internet version of the lapsed mag
Forbes MediaCritic, 4/7

A positive voice about voice
mail, 4/7

Is the promise of the paperless
office plausible? 4/21

Reliability of Internet questioned, - ~
5/26

WWW Site Inspection, 6/2

Environment News Service
accidentally spams potential
customers, 6/16



pr reporter continued

Resource guide to pr profession
launched on the Web, 6/16

Time spent with e-mail rising;
overcoming overload, 6/23

CONSUMER AFFAIRS/
CUSTOMER RELATIONS

New compact w/employees can
impact all stakeholders, 1/6

Dollars-&-cents for spending on
loyalty "powerful," 1/6

Customer satisfaction reigns at
Ritz-Carlton Hotels, 1/27

What shoppers dislike most about
shopping, 2/3

Nordstrom brings mammography
center inside stores, 2/3

The gold card strategy, 2/10

Lechmere does media training to
sensitize staff regarding
customer rels, 2/10

Automatic computer reminders
are behavior info for dealing
with customers, 2/10

J.D. Power surveys rank customer
delight, 2/17

Continental Airlines goes from
bottom to top in customer
satisfaction survey, 2/17

PR's role in motivating frontliners
-- areview, 3/3

Pizza Hut's Pizza Ria! builds
customer base & community
goodwill, 3/3 -

Searle's Web site games allow
visitors to experience the
challenge of drug dev'l, 3/24

The psychology of customer
delight & pr's role in it, 4/14

Designing a customer delight
program, 4/14

Cos. with superior customer svc
invest up to 2% of gross sales
in svc education, 4/28

Lands' End relship-building piece
uses b&w effectively, 6/2

CRISIS MANAGEMENT/
COMMUNICATION

Software program automates
crisis mgmt, 2/10

Source of crisis mgmt info on the
Internet, 3/17

What to do when you're targeted
by magazine tv shows, 5/12

Facts Versus Fears: A Review of
the 20 Greatest Unfounded
Health Scares of Recent
Times, 6/30

DEMOGRAPHICS
Northeast most dishonest region
of US? 1/6
People with disabilities are new-
est, largest, fastest-growing
minority, 4/7

ECONOMICS
Web hasn't caught on for stock
_ info, study finds, 2/10

EDUCATION

LANL links with schls & comty
to monitor radiation, receives
transparent com'n, 3/17

Rock 'N Read reaches parents of
newborns, builds relships
with local schools, 6/16

Building a Presence for Science
builds relships 1-on-1, 6/23

EMPLOYEE RELATIONS

New compact w/employees can
impact all stakeholders, 1/6

Johnson & Johnson's Balancing
Work & Family Program, 1/6

Fel-Pro's employee loyalty
program, 1/6

Fundamental change in how
people connect w/org'ns, 1/6

Corporate citizenship &
employees, 1/20

Goals for invigorating sagging
employee morale, 1/20

Performance evaluations, an
opportunity to provide a
substitute for willpower, 2/10

PR's role in motivating frontliners
-- areview, 3/3

prr's book on employee
relationships, 3/3

PDP: The Agency Game shows
life in a firm, 3/24

Jan.-June 1997

How to get senior managers
trusted by employees, 4/21
An employee com'n program that
motivates behavior, 4/28
President's Summit for America's
Future pushes support for
employee volunteerism, 4/28
Study shows org'ns aren't
utilizing brainpower of
employees, 5/12
Conference Board study shows
value of volunteerism, 5/19
Mers resistance keeps internal
com'n programs 1-way, 5/19
Aaron Feuerstein believes
employees are assets, 6/2
Perot Systems CEO believes a
company must have meaning
to be successful, 6/9
Summer dress code enforced at
The Kamber Group, 6/16
Study of honesty in the
workplace, Canada & US
compared, 6/23
Communicating with workers in
"virtual offices," 6/30

ETHICS

A Study of Honesty in the
Workplace, 1/6

Study of honesty in the work-
place compares Canada &
US, 6/23

FINANCIAL/
INVESTOR RELATIONS

Compact with employees can
impact all stakeholders, 1/6
Dollars-&-cents for spending on
loyalty "powerful," 1/6
Getting relationships & other
non-financial indicators
included in accounting, 3/10
Best-practices study pinpoints
effective com'ns approaches,
3/31
New aggressive strategies are -
effective in IR, 4/21
Non-financial indicators can
backfire if they become "pr
commodity," 4/28
Reputation requires as much
mgmt as financial capital, 6/9



pr reporter continued

FORECASTING
Perceptions or facts on the
millennium? 1/13
Renesch on the role of spirit in
the future of business, 6/30

FUNDRAISING
UTenn alumni assn's fund appeal
- uses symbolic com'n, 2/3
7-part video on grassroots
fundraising, 2/17

GOVERNMENT

Perceptions of honesty are way
down, 1/6

Symbolic com'n; new sec'y of
state shows how, 2/17

Lutheran Brotherhood enlists
upcoming generation to lobby
its position, 6/9

GRAPHICS / PRINTING

Is business card trend in com'n,
1/20

Visual language = words +
images + shapes in a single
com'n unit, 5 L' 0N

Lands' End relationship-building
piece uses b&w, 6/2

HEALTHCARE

Nordstrom brings mammography
ctr inside stores, operated by
local healthcare providers,
2/3

Lifestyle research vital in build-
ing relationships; survey of
pediatricians is example, 2/24

Born-to-Read partners libraries &
healthcare providers, 3/31

Trend toward self-health makes
adv'g attractive vehicle, 5/12

Disadvantages of managed care
plans, 5/26

Glossary of Health Terms, 5/26

Facts Versus Fears: A Review of
the 20 Greatest Unfounded
Health Scares of Recent
Times, 6/30

HUMOR
Humor: essential, overlooked part
of relationship building, 1/13

JOURNALISM

Loss of one media-criticism
source raises call for another,
1/13

Food Lion v. ABC Verdict being
attacked by journalists, 2/3

Journalists are not prepared to
cover the key issues, 4/21

LANGUAGE

"Soccer mom" is '96 word of the
year, 1/20

Metaphors & allegories still work
well, 5/19

Visual language = words +
images + shapes in a single
com'n unit, 5/19

Ford wins award for clarity in its
proxy statement, 6/30

LAW
E-mail has become rich source of
evidence in lawsuits, 3/24

LEADERSHIP

First of the year issue: Regaining
Trust, 1/6

Complex thinking needed,
requires return of reading,
2/17

Leadership requires tenacity,
courage & faith, 2/17

To be trusted by others you must
trust, 4/21

Renesch on the role of spirit in
the future of business, 6/30

MANAGEMENT

First of the year issue: Regaining
Trust, 1/6

Curley & Pynn's 4 steps to
professional success, 2/3

Env't, health & safety reports
provide benchmark, 2/10

Some tips for conflict mgmt, 2/24

Example of triggering event, 3/3

Jan.-June 1997

PDP: The Agency Game shows
life in a firm, 3/24

PR's role in empowerment, 4/14

Mgrs' resistance keeps internal
com'n programs 1-way, 5/19

MARKETING

Predatory Marketing says mktg is
an offensive weapon, 1/27

Pizza Hut's Pizza Ria! builds
customer base & community
goodwill, 3/3

Ad campaigns can work if target
audience frames message,
3/17

MEDIA: GENERAL

Loss of media-criticism source
raises call for another, 1/13

Does the Net threaten traditional
media? Studies say no, 1/13

Opinions on "new" media, 1/13

1997 Senior Media Directory,
1/27

Media tracking, clipping &
analysis service devoted to
US Hispanic press, 1/27

America's Telability Media, 1/27

Food Lion v. ABC Verdict being
attacked by journalists, 2/3

Media's cynical response to
Madeleine Albright's official
trip to Texas, 2/17

Changing view of com'n &
media: no distinction
between internal & external
media, 2/24

Study finds media not believed,
3/24

Study finds media really have
problems, 4/7

Internet version of the lapsed mag
Forbes MediaCritic, 4/7

Journalists are not prepared to
cover the key issues, 4/21

What to do when you're targeted
by magazine tv shows, 5/12

Lands' End relship-building piece
uses b&w effectively, 6/2

Free video of a "new media"
conference, 6/9

Booklet looks at facts behind

~media generated fears, 6/30

TN



N
—

pr reporter continued

MULTICULTURALISM /
DIVERSITY
Media tracking, clipping &
analysis service devoted to
US Hispanic press, 1/27

NONPROFITS

UTenn alumni assn's fund appeal
uses symbolic com'n, 2/3

7-part video on grassroots
fundraising, 2/17

Born-to-Read partners libraries &
healthcare providers, 3/31

6 things motivate people to
volunteer, 4/21

OPINION LEADERS

People who talk to a lot of people
put topics on agendas, 2/3

Lesly's paradigm: how people
respond to issues, 5/5

US West's pioneer constituency
relations program, 5/5

Early user of constituency rels
explains its benefits, 5/26

PERCEPTION MANAGEMENT

Perceptions of honesty are way
down, 1/6

Perceptions or facts on the
millennium? 1/13

Facts Versus Fears: A Review of
the 20 Greatest Unfounded
Health Scares of Recent
Times, 6/30

PERSUASION
Humor: essential, overlooked part
of relationship building, 1/13
6 things motivate people to
volunteer, 4/21

PHILANTHROPY

The Measuring Corporate
Citizenship Project, 1/20

Dow & Habitat for Humanity --
focused philanthropy, 1/20

Doing what's right pays off on
bottom line despite gripes,
3/31

PRODUCTIVITY
New goals for invigorating sag-
ging employee morale, 1/20
Lost productivity due to playing

computer games at work,
1/20

PRSA
New dpr will get his APR, 4/28
Some stats from PRSA on pr, 6/9

PUBLIC AFFAIRS

National Directory of Corporate
Public Affairs 1997, 3/31

PR now veering toward pa, finds
study, 4/14

Lutheran Brotherhood enlists
upcoming generation to lobby
its position, 6/9

PUBLIC OPINION
Reader responses, 1/13
Earliest recorded use of the
phrase "public opinion," 2/3
Lesly's paradigm: how people
respond to issues, 5/5

PUBLIC RELATIONS:
PROFESSION

Evaluation: Is pr ready for
metrics? Measuring outputs,
reception & response, 1/27

Methodologies for measurement:
dipstick research; group
meeting surveys, 1/27

Developing a strategic com'ns
plan builds understanding

~ among mgrs about

importance of function, 2/3

Com'ns process model, 2/3

Curley & Pynn's 4 steps to
professional success, 2/3

Important behavior motivators,
2/10

Public engagement -- another
alternative term for pr, 2/10

Council of Public Relations
Networks has formed, 2/24

PR's role in motivating frontliners
-- a review, 3/3

- - R

Jan.-dune 1997

Getting relationships & other
non-financial indicators
included in accounting, 3/10

Where Shall I Go To Study
Advertising & Public
Relations, 4/7

The psychology of customer
delight & pr's vital role in it,
4/14

PR now veering toward pa, 4/14

PR's role in empowerment, 4/14

Non-financial indicators can
backfire if they become "pr
commodity,” 4/28

Phil Lesly, "one of the giants of
our field," dead at 78, 5/5

How to adapt quality
improvements to pr, 5/12

Generalists may have more
opportunities than specialists
in the future, 6/2

Some stats from PRSA on pr, 6/9

Study shows corporate pr execs
do counsel CEOQOs, 6/16

Resource guide to the pr
profession is launched on the
Web, 6/16

PR fees not that far behind
lawyers' fees, 6/16

RESEARCH

A Study of Honesty in the
Workplace, 1/6

People who go on-line for news
also read newspapers or
watch tv news, 1/13

New attempt to measure benefit
of corporate citizenship, 1/20

Methodologies for measurement:
dipstick research; group
meeting surveys, 1/27

How people feel about voice
mail, 1/27

Learning about customer
satisfaction from retailers, 2/3

Web hasn't caught on for stock
info, 2/10

Frequent users of car phones have
more accidents, 2/17

J.D. Power surveys rank customer
delight, 2/17

Lifestyle research vital in bldg
relationships; survey of
pediatricians is example, 2/24



pr reporter continued

Study by media finds media not
believed, 3/24

Best-practices study pinpoints
effective communications
approaches, 3/31

Corporate Communications
Benchmark - 1997, 3/31

Media really have problems, 4/7

PR now veering toward pa, 4/14

Values that motivate srs. are
equally relevant to people
with disabilities, 4/14

Journalists are not prepared to
cover the key issues, 4/21

Org'ns are not utilizing brain-
power of employees, 5/12

Conference Board study shows
value of volunteerism, 5/19

Visual & purely verbal
presentations compared, 5/26

Reliability of Internet questioned,
5726

Disadvantages of managed care
plans, 5/26

Being organized is essential for
success in business, 5/26

Corporate Communications
Benchmark - 1997, 6/16

Study of honesty in the
workplace, Canada & US
compared, 6/23

The typical home worker, 6/30

Ann Landers sites report on
condition of world
population, 6/30

SOCIAL RESPONSIBILITY

Corporate citizenship &
employees, 1/20

Dow Chemical & its pr firm list
philanthropy guidelines, 1/20

Nordstrom brings mammography
ctr inside stores, 2/3

Pizza Hut's Pizza Ria! builds
customer base & community
goodwill, 3/3

Reebok celebrates a decade of
commitment to human rights,
3/24

Doing what's right pays off on
bottom line despite gripes,
3/31

President's Summit for America's
Future pushes support for
employee volunteerism, 4/28

Conference Board study shows
value of volunteerism, 5/19

Awards for Excellence in Corp
Community Service seeks
outstanding corp employee
volunteer programs, 5/26

Aaron Feuerstein believes
employees are assets , 6/2

pr reporter's Reader Service Department

...is available to answer your questions about articles, send reprints & binders
and provide information & references. Just call Laurie at 603/778-0514 to
place your order. Note: please send pre-payment on orders of $10 or more.

Jan.-June 1997

TRADE / PROFESSIONAL
ASSOCIATIONS
Reader responds to "Are pr
societies keeping up with
change?" 1/13
Council of Public Relations
Networks has formed, 2/24
All major session speakers at
TIABC's '97 conf are female,
3/3
Return On Communications, 3/10

TRENDS

Irony: "Society of Joiners" losing
sense of community, 1/6

Does the Net threaten traditional
media? Studies say no, 1/13

Is business card trend in
communication, 1/20

Studies show frequent users of
car phones have more
accidents, 2/17

People with disabilities are the
newest, largest, fastest-
growing minority, 4/7

Is the promise of the paperless
office plausible? 4/21

Book offers 24 perspectives on
bringing a new conscious-
ness, to business, 6/30

()

Reprints Binders
Need an extra copy for your
boss or client? Reprints of all
articles in this index are
available for a small charge.

...are available for only $10.50.
That's just cost plus postage.
Keep a year's issues including
our 3 supplements together as a
handy reference.

pr reporter Reprint Rates

single copy, any issue $5.00
2-10 copies of the same issue ~ $4.00 each
11-25 copies of the same issue ~ $3.00 each




