—_

INDEX

July-Dec. 1997

ADVERTISING

US gov't blows dollars on adv'g
to get people to fill out
census forms, 10/20

Ad agencies should spin off pr
firms, 11/3

People are skeptical of adv'g &
being sold, 11/24

BEHAVIORAL SCIENCES

Study shows awareness does not
change behavior, 8/4

New studies on how behaviors
are learned & retained, 9/1

Ambassador programs show
behaviorally what you stand
for, 11/10

BOOKS/PUBLICATIONS
Communications Effectiveness of
Corporate Web Sites, 7/14

Guidelines & Standards for
- Measuring & Evaluating PR
Effectiveness, 7/21

1996 Community Relations
Index, 7/21

Boom, Bust & Echo: How to
Profit from the Coming
Demographic Shift, 8/4

Corporate Comeback, 8/11

At The Beginning -- 6 lectures
presented at PRSA confer-
‘ence during the 60s, 8/11

Crystalizing Public Opinion, 8/18

Public Opinion, 8/18

The Engineering of Consent, 8/18

Only by Public Consent, 8/18

Exposure! How to Market So
Your Message s
Unavoidable, 8/25

Public Relations Career
Opportunities, 9/1

Participation, Achievement,

~ Reward:  Creating the

Infrastructure for Managing
Continuous Improvement, 9/8

pr reporter

The Cutting-Edge Newsletter of Public Relations;

Public Affairs & Communication Strategies
603/778-0514 Fax: 603/778-7141

Random House Historical
Dictionary of American
Slang, 9/22

CyberRights, 9/29

Essentials of Fire Department
Customer Service, 10/6

The Scientific Review of
Alternative Medicine, 10/13

Focus: The Future Of Your Com-
pany Depends On It, 11/3

. Web Content Report, 11/3

Training for Excellence in Public
Relations Counseling Firms,
11/10

Common Ground Values -- A
30-Country Research Study,
11/17

Sociodrama: An Interpretive
Theory For The Practice of
PR, 11/17 ,

Business Speaker's Resource,
12/8

The Foreign Policy Gap: How
Policymakers Misread the
Public, 12/15

BUDGETS
Massive client survey confirms
trends, finds budgets up, 10/6

BUSINESS

Big-time CEOs at 3rd Annual
Int'l Conference on
Spirituality in Business, 9/15

How Volvo focuses to compete,
9/22

Corporate Equity Performance
System -- new tool for corp
reputation mgmt, 10/13

Top corp execs' pay may draw
renewed attention because of
IRS report, 10/20

Lucent CEO says "key to success
is focusing on customers, not
technology," 10/20

Keeping org'ns focused is key to
success, 11/3

E-mail:prr@prpublishing.com

Upsizing replaces downsizing,
1173 _

Momentum management is the
leadership secret of Silicon
Valley's most successful
companies, 11/24

A powerful brand translates into
better stock performance,
11/24

Linking pay to business goals
boosts bottom line, but
reward plans aren't
communicated well, 12/8

Satellite learning centers are a
way for business to aid public
schools & itself, 12/15

3M products & resources help
make meetings productive,
12/22

CANADA _

Trans Mountain's risk com'ns
program reduces GOMBY
syndrome, 7/14

Demographer uses demographic
realities as template for
dealing with issues or
approaching people, 8/4

VanCity's corporate social
responsibility program, 8/25

Canadian survey shows what
works, doesn't work in
communications, 9/15

BC Tel's difficult change process,
9/15

CASE STUDIES

Trans Mountain's risk com'ns
program reduces GOMBY
syndrome, 7/14

-BC Tel's difficult change process,

9/15

CD-ROM is powerful way to
communicate with
prospective students, 9/22

How Volvo focuses to compete,
9/22

qR A PUBLICATION OF PR PUBLISHING COMPANY, INC. ® DUDLEY HOUSE, P.O. BOX 600, EXETER, N.H. 03833 @ ALL RIGHTS RESERVED



pr reporter continued

Celotex bankruptcy case
reaffirms rules for such
crises, 12/22

COMMUNICATIONS

Trans Mountain's risk com'ns
program reduces GOMBY
syndrome, 7/14

The presence of a lawyer does not
make com'ns privileged, 7/21

Is pr 1-way or 2-way com'n?
What are the methodologies
for evaluating pr? 7/28

Com'n, education & involvement

‘are keys to successful org'l
transformation, 8/11

Power of semantics is tangible in
current public topics, 8/11

On-line chatting growing but
majority prefer talking to
neighbors, 8/11

New terminology needed for
"meeting cascades," 8/11

Examples of press kits that cut
thru the clutter, 8/25

USDA Forest Service/Northwest
internal com'ns program, 9/1

Survey shows workforces are key
to a competitive edge, com'n
is key, 9/8

~ Canadian survey shows what

works, doesn't work in
communications, 9/15

Alternative phrase for "meeting
cascades" -- "information
trees,” 9/15

Research shows how to be
effective in training -- people
forget 40% in 30 minutes;
they remember only 10%
after a week, 9/22

Slang is important language for
practitioners to master, 9/22

CD-ROM is powerful way to
communicate with
prospective students, 9/22

Conference calls work & are
proliferating, 9/29

Patience & trust help employees
understand issues, 9/29

Online success will go to org'ns
that build community, 10/13

New considerations for creating
com'ns strategy, 10/27

Litigation com'n is focus of 2
new partnerships, 11/10

_Information mapping, 11/17

CIA's report on TWA crash is
transparent com'n, 11/24
Tips on using VNRs, 12/1
Linking pay to business goals
boosts bottom line, but
reward plans aren't
communicated well, 12/8
Has "no comment" been
rehabilitated, at least
sometimes? 12/22
Manager's Guide to Excellence in
Public Relations &
Communications, 12/22

COMMUNITY RELATIONS

Trans Mountain's risk com'ns
program reduces GOMBY
syndrome, 7/14

Report shows comty rels playing
a more strategic role, 7/21

McDonald's Trust Bank
philosophy, 9/1

Customer satisfaction vital even
for fire dep't, 10/6

Online success will go to org'ns
that build community, 10/13

Hospital's ambassador program
touches community &
employees, 11/10

Prudential Insurance's Spirit of
Community program wins
award, 11/24

COMPUTERS

Innovative features of Web sites,
7/14

How to determine if your Web
site needs remodeling, 7/14

Things to consider when
designing your Web site, 7/28

www.all-links.com is largest
index of newspapers, 8/11

On-line chatting growing but
majority prefer talking to
neighbors, 8/11

4 questions to determine if
websites are crucial or a
waste of time, 9/1

3rd generation Web site means
it's interactive, 9/15

July-Dec. 1997

CD-ROM is powerful way to
communicate with
prospective students, 9/22

Factual reliability of info on the
Net is questionable, discussed
at forum of First Amendment
Congress, 9/29

Online success will go to org'ns
that build community, 10/13

Multi-lingual Web site
development, 10/20

Evolution of the Internet is still
early; some info on it, 10/27

Will "new media" displace "old
media" as the way adults
receive & process info, 10/27

New considerations for creating
com'ns strategy, 10/27

Internet is becoming the
predominant way people
.obtain health info, but it's
difficult to tell fact from
fraud, 10/27

Web Content Report -- a new
newsletter, 11/3

2 Web sites to check out, 11/10

PRSA's first virtual chapter is
chartered, 11/17

Momentum management is the
leadership secret of Silicon
Valley's most successful
companies, 11/24

Newspapers aren't going to go out
of business, 12/8

3M products & resources help
make meetings productive,
12/22

CONSUMER AFFAIRS/
CUSTOMER RELATIONS
McDonald's Trust Bank
philosophy, 9/1
CD-ROM is powerful way to
communicate with
prospective students, 9/22
Customer satisfaction vital even
~ for fire dep't, 10/6
Basic frontline empowerment,
10/6
Understand the varied cultures of
local customers, 10/20
Lucent CEO says "key to success
is focusing on customers, not
technology," 10/20

r"\



()

()

()

pr reporter continued

Bill Marriott looks for
interpersonal skills when
selecting mgrs, 10/20

Customer perception is key in
hi-tech industry, 11/24

People are skeptical of
advertising & being sold,
11724

A powerful brand translates into
better stock performance,
11/24

Internal ambassador program at
hospital sells customer
satisfaction, 12/8

How self-perception influences
brand preference, 12/8

CRISIS MANAGEMENT/
COMMUNICATION
56% of school crises are caused
by mgmt -- not teaching or
curriculum, 7/28
7 questions to assess your level of
crisis preparation, 7/28
Celotex bankruptcy case
reaffirms rules for such
crises, 12/22

DEMOGRAPHICS

Demographics helps you
understand why certain issues
pop up & others decline, 8/4

One-third of US households have
unlisted phones, 8/11

Insights on diverse Latino
community, 12/15

EDUCATION

56% of school crises are caused
by mgmt -- not teaching or
curriculum, 7/28

Can higher education thumb its
nose at public opinion? 8/18

Satellite learning centers are a
way for business to aid public
schools & itself, 12/15

EMPLOYEE RELATIONS
Com'n, education & involvement
are keys to successful org'l
transformation, 8/11

Old prejudice against employee
com'ns shown to be
extremely self-defeating, 8/25

Value of acknowledging soul in
the workplace illustrated in
The Mind/Body Newsletter,
8/25

USDA Forest Service/Northwest
internal com'ns program, 9/1

Survey shows workforces are key
to a competitive edge, 9/8

Only 10% work in truly partici-
pative environment, 9/8

BC Tel's difficult change process,
9/15

Alternative phrase for "meeting
cascades” -- "information
trees," 9/15

Big-time CEOs at 3rd Annual
Int'l Conference on
Spirituality in Business, 9/15

Resources available for com'ns to
employees have decreased,
9/22

Patience & trust help employees
understand issues, 9/29

Corporate Reputation Watch
reveals employee rels tops
corporate pr goals, 10/20

Hospital's ambassador program
touches community &
employees, 11/10

www.davishays.com is devoted
exclusively to employee
com'n, 11/10

Keep your eye on the
diversity-hiring issue, 11/10

Survey shows importance of
building employee
relationships, 11/24 .

Research findings on value of
keeping employees, the cost
of attrition; tactics to aid
employee retention, 12/1

Linking pay to business goals
boosts bottom line, but
reward plans aren't
communicated well, 12/8

Internal ambassador program at
hospital sells customer
satisfaction, 12/8

Satellite learning centers are a
way for business to aid public
schools & itself, 12/15

July-Dec, 1997

FINANCIAL/
INVESTOR RELATIONS
Top corp execs' pay may draw
renewed attention because of
IRS report, 10/20
A powerful brand translates into
better stock performance, -
11/24
New media was preferred info
source when stock market
‘plunged, 12/8

FUNDRAISING
Goodwill's Dressy Dress Drive,
8/11

GOVERNMENT
US gov't blows dollars on adv'g
to get people to fill out
census forms; pr would be
more effective, 10/20
CIA's report on TWA crash is
transparent com'n, 11/24

HEALTHCARE

1998 Calendar of Health
Observances & Recognition
Days, 9/1

The Scientific Review of
Alternative Medicine, 10/13

Internet is becoming the
predominant way people
obtain health info, but it's
difficult to tell fact from
fraud, 10/27

HOSPITALS

Tenet Healthcare comments on
accusations against rival
Columbia/HCA, 9/1

Hospital's ambassador program
touches community &
employees, 11/10

Internal ambassador program at
hospital sells customer
satisfaction, 12/8

HUMOR
Comic relief gets message across
on business card, 11/3



pr reporter continued

INTERNATIONAL PR

China's reclaiming of Hong Kong
example of failing public
opinion power, 8/18

Concept of a single "global
marketplace” is wrong, 9/8

Being global means going multi-
lingual, multi-cultural, 10/20

Reaching the booming Asian
community, 10/20

Insights on diverse Latino
community, 12/15

LANGUAGE

Power of semantics is tangible in
current public topics, 8/11

New terminology needed for
"meeting cascades," 8/11

Alternative phrase for "meeting
cascades" -- "information
trees," 9/15 '

Slang is important language for
practitioners to master, 9/22

LAW
The presence of a lawyer does not
make com'ns privileged, 7/21
Litigation com'n is focus of 2
new partnerships, 11/10

LEADERSHIP

What must pr pros do to be
valued by decisionmakers?
7128

Keeping organizations focused is
a strategic pr opportunity;
keys to being focused, 11/3

10 action steps to earn pr a seat at
the boardroom table, 12/1

MANAGEMENT

Knowledge management, 8/11

Survey shows workforces are key
to a competitive edge, com'n
is key, 9/8 :

Only 10% work in truly partici-
pative environment, 9/8

Keeping organizations focused is
a strategic pr opportunity;
keys to being focused, 11/3

Upsizing replaces downsizing,
11/3

10 action steps to earn pr a seat at
the boardroom table, 12/1

3M products & resources help
make meetings productive,
12/22

MARKETING

"The nature of marketing is to try
to get away with whatever
you can," 7/14

Relocation announcement gets
attention, 8/4

Concept of a single "global
marketplace" is wrong, 9/8

MEDIA

"4 hostile newspapers are more to
be feared than 1000
bayonets,” 7/14

www.all-links.com is largest
index of newspapers, 8/11

Great rejoinder to inquiring
reporters, & it uses humor,
8/18

Examples of press kits that cut
thru the clutter, 8/25

Hottest topics in tv newsrooms,
8/25

Campaign for Tobacco-Free Kids
goes around the media, 11/3

Critique of Disney's media
strategy is antediluvian, 11/3

Wolf Blitzer's "words of wisdom"
to practitioners re: dealing
with the media, 11/17

People Power, going around the
media directly to the people,
12/1

Tips on using VNRs, 12/1

Wondering why PRSA invites
media stars to speak at
conferences, 12/8

New media was preferred info
source when stock market
plunged, 12/8

Newspapers aren't going to go out
of business, 12/8

Has "no comment" been
rehabilitated, at least
sometimes? 12/22

July- Dec. 1997

MULTICULTURALISM/
DIVERSITY
Understand the varied cultures of
local customers, 10/20
Reaching the booming Asian
community, 10/20
Keep your eye on the
diversity-hiring issue, 11/10
Insights on diverse Latino
community, 12/15

NONPROFITS

Study finds philanthropy too
bureaucratic, chummy,
gov't-like & giving
misdirected, 9/29

The Institute of Cultural Affairs,
9/29

Campaign for Tobacco-Free Kids
goes around the media, 11/3

ORGANIZATION
DEVELOPMENT
Com'n, education & involvement
are keys to successful org'l
transformation, 8/11
Knowledge management, 8/11
Value of acknowledging soul in
the workplace illustrated in
The Mind/Body Newsletter,
8/25 :
Survey shows workforces are key
to a competitive edge, com'n
is key, 9/8
Big-time CEOs at 3rd Annual
Int'l Conference on
Spirituality in Business, 9/15

PERSUASION
Inhaler pr fight gets asthma
patients to write letters to
stop the FDA from phasing
out MDIs -- tho ethics
lacking, 10/13

PHILANTHROPY
Study finds philanthropy too
bureaucratic, chummy,
gov't-like & giving
misdirected, 9/29

-



pr reporter continued

PRODUCTIVITY
Financial impact makes the case
for conference calls, 9/29

PRSA

At The Beginning -- 6 lectures
presented at PRSA confer-
ence during the 60s, 8/11

Promotes accreditation on NPR,
10/6

Conference highlights, 11/17

50th anniversary prgm joins with
The Partnership for a Drug-
Free America, 11/17

Uniform accreditation approved,
includes other org'ns, 11/17

Wondering why PRSA invites
media stars to speak at
conferences, 12/8

PUBLIC AFFAIRS

Inhaler pr fight gets asthma
patients to write letters to
stop the FDA from phasing
out MDIs -- tho ethics
lacking, 10/13

People Power is how you have
input into the debate today;
go around the media directly
to the people, 12/1

The Foreign Policy Gap: How
Policymakers Misread the
Public, 12/15

PUBLIC OPINION

Is pr 1-way or 2-way com'n?.
What are the methodologies
for evaluating pr? 7/28

What must pr pros do to be
valued by decisionmakers?
7/28

Can higher education thumb its
nose at public opinion? 8/18

4 books provide a history on the
court of public opinion, 8/18

China's reclaiming of Hong Kong
example of failing public
opinion power, 8/18

Phil Lesly's model shows typical
breakout of public opinion on
any given topic, 11/10

PUBLIC RELATIONS:

PROFESSION

IPRA pres studies the practice &
intellectual underpinnings of
the profession, 8/4

Can higher ed. thumb its nose at
public opinion? PR's role in
fending off an attack, 8/18

Written pr plans nhow common,
but many not integrated, 8/25

Thoughts from Al Golin after 40
yrs in pr, 9/1

Ample openings for pr pros at all
levels, 9/1

How Volvo focuses to compete,
9/22

5th annual Thomas L. Harris/
Impulse Research PR survey,
10/6

Massive client survey confirms
trends, finds budgets up, 10/6

Strategic pr firm merges with
mgmt consultants to do
scientific marketing, 10/6

Edelman looks at pr, sees field
diminished by not using term
pr, 10/13

Corporate Equity Performance
System -- new tool for corp
reputation mgmt, 10/13

"PR Institute" launched by BPRS
& NPR, 10/13

US gov't blows dollars on adv'g
to get people to fill out
census forms; pr would be
more effective, 10/20

New considerations for creating
com'ns strategy, 10/27

Accounting megamergers,
knowledge movement are pr
competition, 10/27

Ad agencies should spin off pr
firms, 11/3

Keeping organizations focused is
a strategic pr opportunity;
keys to being focused, 11/3

Ed Block's presentation on Arthur
Page & his pr principles, 11/3

Master's thesis shows what firms
are doing to train practition-
ers for excellence, 11/10

www.prmuseum.com follows pr

via E. L. Bernays' career; will
focus on Arthur Page, Ivy
Lee, 11/10

July-Dec. 1997

Uniform accreditation beyond
PRSA approved, includes
other org'ns, 11/17

10 action steps to earn pr a seat at
the boardroom table, 12/1

PR's role in forming firm Schools
At Work, 12/15

Manager's Guide to Excellence in
Public Relations &
Communications, 12/22

PUBLICITY/PROMOTIONS

Relocation announcement gets
attention, 8/4

Goodwill's Dressy Dress Drive,
8/11 ,

Examples of press kits that cut
thru the clutter, 8/25

RESEARCH

Guidelines & Standards for
Measuring & Evaluating PR
Effectiveness, 7/21

Is pr 1-way or 2-way com'n?
What are the methodologies
for evaluating pr? 7/28

Study shows awareness does not
change behavior, 8/4

One-third of US households have
unlisted phones, 8/11

Planning, Goals & Measurement,
Section Il of Corp Com'ns
Benchmark '97, 8/25

New studies on how behaviors
are learned & then retained,
9/1

Survey shows workforces are key
to a competitive edge, com'n
is key, 9/8

"Healthy Shoes for Healthy Feet"
public education campaign
motivated by research, 9/8

Study finds philanthropy too
bureaucratic, chummy, gov't-
like & giving misdirected,
9/29

5th annual Thomas L. Harris/
Impulse Research PR survey,
10/6

Common Ground Values -- A
30-Country Research Study,
11/17



pr reporter continued

PR research: when qualitative?
when quantitative? 11/17
Sociodrama technique;
Q Methodology, 11/17
Survey shows importance of
building employee
relationships, 11/24
Research findings on value of
keeping employees, the cost
of attrition, 12/1

SOCIAL ISSUES

10 most critical social issues
cited, 7/21

Campaign for Tobacco-Free Kids
goes around the media, 11/3

Ad challenges Leo Burnett ad
agency to quit the Phillip
Morris account, 11/3

Keep your eye on the
diversity-hiring issue, 11/10

SOCIAL RESPONSIBILITY

VanCity's corporate social
responsibility program, 8/25

"Healthy Shoes for Healthy Feet"
public education campaign
motivated by research, 9/8

New firm concentrates on
simuitaneous growth in
profits & social
responsibility, 9/29

TRADE/PROFESSIONAL
ASSOCIATIONS
First Amendment Congress
disbands, 7/21
IPRA pres studies the practice &
intellectual underpinnings of
the profession, 8/4
Public Affairs Council's new
officers, 10/20

pr reporter's Reader Service Department

...1s available to answer your questions about articles, send reprints & binders
and provide information & references. Just call Laurie at 603/778-0514 to
place your order. Note: please send pre-payment on orders of $10 or more.

July-Dec. 1997

TRENDS
Knowledge management, 8/11
Power of semantics is tangible in
- current public topics, 8/11
Big-time CEOs at 3rd Annual
Int'l Conference on
Spirituality in Business, 9/15
New firm concentrates on
simultaneous growth in
- profits & social
responsibility, 9/29

UTILITIES
Trans Mountain's risk com'ns
program reduces GOMBY
syndrome, 7/14

Reprints

Need an extra copy for your
boss or client? Reprints of all
articles in this index are
available for a small charge.

Binders

...are available for only $10.50.
That's just cost plus postage.
Keep a year's issues including
our 3 supplements together as a
handy reference.

~ pr reporter Reprint Rates

single copy, any issue
2-10 copies of the same issue

$5.00
$4.00 each

11-25 copies of the same issue  $3.00 each




