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In an era of mistrust & skepti-
cism, making your org'n one
people can trust is the
ultimate differentiator, 1/4

_Coalition uses legitimate

persuasion to protect the
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2/1

PR still not name of choice for
corp dep'ts survey finds, 2/8
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Hi-tech zaps advg -- lets audien-
ces screen it out; major
opportunity for pr to
differentiate itself, 3/15

Rush to measure pr good -- but

one consideration vital, 3/15
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will lead to unprecedented
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millennium, 4/5
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PR still more powerful that advg,
survey finds, 4/26
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org'ns seeking pr staffs, 4/26
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Some estimate 1/3 of pr dollars
are spent on hi-tech, 5/24

Studying skeptical publics (like
school stakeholders), 5/31

Kidnapping case raises question
whether pr should serve
everyone, 6/7

Nuffer Smith Tucker's scenario
model; creating multi-
scenario possibilities, 6/14

Clashing worldviews show the
crossroads pr must navigate:
creating more overcommuni-
cations vs. building
relationships, 6/21

PR/HR trend continues, should be
encouraged, 6/21
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Despite massive publicity &
advg, prescription drugs fail
in consumer recognition --
except Viagra, 1/25

The dilemma of "face" promo-
tion: necessary yet
dangerous, 3/1

Rethinking the news release, also
roundup stories & other
"minor" publicity -- what's
their value today? 3/22

Publicity seeker's bad taste?
Capitalizing on a tragedy thru
promotion of a spokesperson
-- 1-800-Therapist Network,
4/26 '
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1/11

Secondary research can reduce
cost, find rich database,
NORC & Roper Center are
sources, 3/1
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than primary research, 3/8

Rush to measure pr good -- but
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& Evaluation to "help estab-
lish & promote standards for
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Manual helps to collect &
measure data about work/life
programs, 4/26

PR research conundrum: how to
measure trust, 5/24

Studying skeptical publics (like
school stakeholders), 5/31

To measure pr you must have
goals that are measurable, 6/7

Focus groups with a twist:
measuring perception shirts
using pre- & post-question-
naires, 6/14

SOCIAL ISSUES
"State of the World" report says
pr key to new millennium,
2/1
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SOCIAL RESPONSIBILITY
Company shows social
responsibility visually &
symbolically; emphasizes
face-to-face relationships,
6/21

TRENDS
. Hospital dep't shows move from

illness to wellness to
individual potential to
community potential, 1/18

New accounting standards touch
non-financial indicators, 2/1

More thoughts on trust: does
hi-tech communication help
kill it? 2/1

Makovsky: "Avalanching,"
"Atomizing" & "Iconizing"
will lead to unprecedented
growth for pr in new
millennium, 4/5
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Journalists say their standards are
slipping, credibility failing,
4/19

Community relations becoming
more strategic but companies
are contributing less $$, 5/10

Prime-time viewing of major tv
networks is down again, 6/7

Study: Both adults & teens
negative about kids today,
but..., 6/14

Clashing worldviews show the
crossroads pr must navigate:
creating more
overcommunications vs.
building relationships, 6/21

Midyear trend watch -- all will
impact pr, some mightily:
24-hour stock trading;
doctor's unions; media
motivating copycats; demand
for privacy, 6/28
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